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What about latency?
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What to Serve and When?

https://images.squarespace.com/<library-id>/<asset-id>?variant=350w

https://.......
X-sqsp-size-variant:500w

Accept:*/*
Or
Accept:...image/webp...

No
https://...... https://......
X-sqsp-size-variant:500w  x-sqsp-size-variant:500w
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Results

Requests Per Second Bandwidth

AN A A A AR AR ATATATAATAYA %

01 Jul 01 Aug 01 Sep 01 Oct 01 Jul 01 Aug 01 Sep 01 Oct

AVERAGE TIME TO LAST BYTE TOTAL BYTES STORAGE COST

-20% -30% -50%



i
Results

Electricity-related GHG Emissions Electricity Consumption

8 Wh . . -
Jul Aug Sep
Jul Aug Sep

0 gCo2e



D
Happy Users

“Hell yes! I've been waiting for this for ages! This is the value and power of the
Feature Requests and we're grateful to have been listened to!”

“I'm really impressed with how this has been implemented. It's great that design
control has been retained, giving us the ability to opt out of WebP conversion is
important for sites where precise image rendering matters. It's also reassuring to
know that original assets are preserved regardless. [Also,] it's available on both
v7.1 and v7.0. Thanks for delivering this much-requested update thoughtfully!”

Now this is a very exciting moment!!”
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